&
®
iillill,

EUROBAROMETER

c
2
=
I
N
c
o
<)
S
@)
o
S
IS
O]
o
<
|_
™
oe)
N
S
)
L
7]
S
o
S
I
Q
o
S
>
L
<
)
s
TR

Flash Eurobarometer

Entrepreneurship in the EU
and beyond

A survey in the EU, EFTA countries, Croatia,
Turkey, the US, Japan, South Korea and China

Analytical report

Fieldwork: December 2009
Publication: May 2010

This survey was requested by Directorate-General for Enterprise and Industry, and
coordinated by Directorate-General Communication

This document does not represent the point of view of the European Commission. The interpretations
and opinions contained in it are solely those of the authors.



Flash EB Series #283

Entrepreneurship
in the EU and beyond

Survey conducted by The Gallup Organization,
Hungary upon the request of
Directorate -General for Enterprise
and Industry

EUROBAROMETER

Coordinated by Directorate -General
Communication

This document does not represent the point of
view of the European Commission.
The interpretations and opinions contained in it
are solely those of the authors.

THE GALLUP ORGANIZATION



Flash EB N° 283 i Entrepreneurship Analytical report

Table of contents

TabDIE Of CONTENTS. ...ttt e e e e e e e s s rmmee st b e e e e e e e e e e e annanes 3
[T g0 [0 Tox (o] o RSP PPPPR PSR PPOY 4
1. Selfemployment vS. eMPIOYEE STALUS. ......cciiiiiiiiiiiiiiieeeiie e e 5
1.1 Preference for being sedfmployed rather than being an employee......................cee. 12
1.2 Explaining the choice for sefmployment or employee status...................ooovveeeivviinnnnns 16
2. The image of entreprenuUIS IN SOCIELY.........coiiiiuuriiiii it eeeere e e e e ermr e e e 24
2.1 How @trepreneurs are regarded....... ... ... oo ieeeeeee e eee e eeees s s e s e e e e e a e e e e e e eean 24
2.2 Attitudes towardsntrepreneurs vs. other professional classes.............cccoevveeecvvvvviinnnns 31
3. Feasibility of becoming SEemMPpPIOYEd..........coooiiiiiiiiiii e 35
3.1 Feasibility of becomingelf-employed in the next five years.......ccccccvvvvvvevivieee e 35
3.2 Reasons for sedfmployment not being feasible...........oovvvieiiiice e 38
3.3 Preference for being s@mployel vs. its feasibility..............ccccooe i 41
What would you do if you inherited a significant amount of money2.........cccooeevveiiiiiiiieeeee. 43
5. Entrepreneurship and DUSINESS @B/ILY .......ccoueiiiiiiiiiiiiiiiieeeie e eneee e e e e 45
5.1Experience of starting Up @ DUSINESS......ccccoiiiiiiii i reer e 45
B.2ENtrepreneuUrial ACHVITY.........uuuuiiiiiiiiiiiiinee e e ceee s e e e e a7
5.3Business discontinuity and failULB...........cooooiiiiiiiiiccciieeeeeeeeeeeeeee e e 50
6. Starting up a busines$ NecesSary faClOrS...........cvvviiiiiiiiiiiiiee e eeee 52
6.1 Important factors whestarting up a BUSINESS.............uvvviiiiiiiiiee e, 53
6.2 Preference to set up a new business or to take over an existing.One..........ccccvvveeen...n 63
6.3 Choosing to grow a new biness quickly or progressively..........ccccccoviiimmmnniiiiiieeeneenn. 66
6.4 Opportunitydriven vs. necessigriven entrepreneursShip...........oooocuvvieeiieeeieeeeeeeee s 67
7. Business stadups: perceptiors about risks and barriers........ccccevvevveeveviiiice e, 70
7.1 Greatest feamghen starting Up @ DUSINESS.........ooooiiiiiiiiiiiieeii e 70
7.2 Perceiveddariers to entrepreneuIsShip.........cvviciiiiiiiieeiecc e D
8. Entrepreneurship: attitudes and personality characteristiCs................uevveeeiiiiccceeeeeeeieenee. 87
8.1 Agreement with statements abpatsonality characteristiCs.............uuvvvvvevriiieenniiiiiieeennd 87
8.2 Personality characteristics associated with entrepreneurship.........ccccooovvvvceniiiiiiiieeen. 96
9. The impact of school education on entrepreneurship...........c.oooeiiiiiiiiiceciiiee 97
IR T = o =3 107
[1. SUIVEY TETAIIS .....eiiiiieiiiiit et e e e e e e e s eemt e e e e e e e e reeeeens 187
1. QUESHIONNAIIE ... e s eee e emmme e et e e ettt et e eeeeeeaae s eeesseaseeaaeaeaaaeaaaeaeeeseaansesssssssssrnnnnnnnnnnen 193

page3



Analytical report Flash EB N° 283 1 Entrepreneurship

Introduction

One of the main challenges facing EU Member States is the need to boost entrepreneurship. That was
one of the objectives set by the Lisbon European Council, in March 2000, with a view to improving

t he Uni onds terens bf oempiogmeate econamic reform and social cohesion. The
European Commission opened the public debate by publishing, at the start of 2003, a Green Paper on
AEntrepreneurship in Europeodo, which focused on t

1 Why do so few Eurnpeans set up their own business?
1 Why are so few European businesses growing?

The development of entrepreneurship has important benefits, both economically and socially.
Entrepreneurship is not only a driving force for job creation, competitiveness amwthgib also
contributes to personal fulfilment and the achievement of social objectives. Moreover, numerous
factors play a role in the decision to start up a business, for example, the existence of a suitable
opportunity or market, any prevailing adminédtve complexities, financial obstacles or the need to
acquire new skills. That is why the EU considers that it has a duty to encourage entrepreneurial
initiatives and unlock the growth potential of its businesses and citizens.

The Eur opeanDiaonmeGesrse mald siEnt erprise and I ndustr
past 10 years, the development of entrepreneurship in EU Member States, and has compared European
opinions with those outside of Europe, especially in the US. In the current sunkgsh
Eurobarometer 8 83 A ENtr epr eneur s hiiphe dpinions df eesidEnts inassonie b ey o
Asian countries have been added to this comparison.

The earliest surveysovered the EUBS US, Iceland and Norway. The accession of 10 new Member
Staes to the EU, on 1 May 2004, enlarged the scope of the surveys conducted in 2004 °@8a3h N
and 2007 (RL92) which, while ensuring the continuation of previous surveys, covered 28 countries
the EU28, together with the US, Iceland and Norway. Therenir surveyi Flash Eurobarometer
N283 AEntrepreneur s hiicpvers36caurttriess EU and beyondo

 the 27 EU Member States

1 two candidate countries: Croatia and Turkey

1 three EFTA countries: Iceland, Norway and Switzerland

1 theUS

9 three Asian countrie€hina, Japan and South Korea.

Flash Eurobarometer’®8 3 A Entrepreneurship in the EU and

development of entrepreneurship, how entrepreneurial mindsets are being fuelled and what encourages
people to become entrepreneuts. provides data about public attitudes on issues such as
entrepreneurship, entrepreneurial education;teklg, stardups, obstacles to entrepreneurship and
business failures.

The surveyods fi el dwecekberwa0®. Oveo 26J00C tamdgnselected
respondent s, aged 15 and over, w e r @roatia,nTurkey,vi e we d
Iceland, Norway, Switzerland, the US, Cﬁi,nmpan and South Kordaterviews were predominantly

carried out via fixedine telephones. To correarfsampling disparities, a pestratification weighting

of results was implemented, based on important steimographic variables. More details on the

survey methodology are included in the annex of this report.

Y Flash N 831 09/2000, Flash N1077 09/2001, Flash N1347 11/2002 and Flash™L46i 09/2003.

2 15 Member States: AustriéBelgium, Denmark, Finland, France, Germany, Greece, Ireland, Italy, Luxembourg, the
Netherlands, Portugal, Spain, Sweden and the UK.

3 Cyprus, the Czech Republic, Estonia, Hungary, Latvia, Lithudédta, Poland, Slovakia, Slovienjoined the EU on 1

May 2004i creating the EU of 25 Member States.

4 Romania and Bulgaria joined the EU on 1 January 208@ding to the EU of 27 Member States.

®In China, interviews were conducted with randomly selected individuals (aged 15 ahnihawben areas.
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Main findings

Selfemployed or an employei preferences and reasons

Preferences

1 EU citizens were almost evenly divided in their preference for beingesgifoyed or having
employee status: 45% would prefer the former and 49% the latter. Theks/dtUesults,
however, tended to hide larganations between individual Member States: the preference for
being sefemployed varied from 26% in Slovakia to 66% in Cyprus.

1 In 18 EU Member States, respondents who preferred employee status outnuinmzedho
would opt for seHemployment.

1 Looking at 20062009, there have been major changes within individual EU Member States:
for example, in Cyprus, preference for satfiployment was stable between 2004 and 2007,
but increased by 12 percentage points to 66% in 2009; in Portugal, the proportion of
respondents with a preference for setiployment has decreased to 51%0(points from
2002).

1 In the EU, men, younger interviewees, those with higher levels of education or those still in
education, and respondents with an entrepreneurial family backgveenedmore likely than
their counterparts to prefer to be sethployed.

Reasons for opting between satfiployment or employee status

1 As for reasons why respondents would prefer to be an employee, four in 10 EU citizens
referred to andédomgol andadd%wfmeedi oned Astabil

9 Across all of the surveyed countrjesregular, fixed income (vs. an irregular, variable income)
was mentioned most frequently as a reason for preferring employee status by respondents in
Turkey and Hunary (75% and 70%, respectively) and least often by respondents in China, the
US and Iceland (119%4%).

1 Respondents in eastern European countries appeared to be more likely than their counterparts
in all other countries (expect for China) to name some r@int of being selemployed
(such as a lack of finances or lack of an appropriate business idea) as the reason for their
preference for employee status.

1 A large majority of EU citizens who expressed a preference foesglfoyment made this
choice becase of the freedom provided, such as personal independenetilfdaieént and
the chance to do something of personal interest (mentioned by 68%) or freedom to choose
their own place and time of work (35%).

Societyds image of entrepreneurs
How entrepreeurs are regarded by society

T Almost 9 in 10 EU citizens agreed that entrepreneurs were job creators and a large majority
also thought that entrepreneurs created new products and services and were therefore of
benefit to society in general (78%).

1 Respodents acrosall countries included in the survey were in agreement that entrepreneurs
were both job creators and that thagated new products and services and were therefore of
benefit to everyonethe US stood out with 60% and 56%, respectively, arimewees who
stronglyagreed with both statements.

1 Interviewees across the EU waret solikely to agree that entrepreneurs only thought about
their own wallet (54%) and that they expl oite
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1 Comparing the 2007 and 2009 resuftgyever,respondents in almost all countries were now
more likely to agree that entrepreneurs only thought about their wallet or that they exploited
ot her peoplebs work; these increases were par

Attitudes toweds entrepreneurs compared to other professional classes

91 Entrepreneursvere rated favourably by 49% of EU respondents; only people working in the
liberal professiongsuch as lawyers, architects etc.) received a higher rating (58%).

1 While 83% of Danes &h78% of Finns held &avourableopinion about entrepreneurs, this
proportion dropped to 26% Hungary

1 Respondents in Iceland and the US (82% and 73%, respectively) shared this favourable
attitude towards entrepreneurs.

1 There were seven countries whemetrepreneurs were ranked above all other professional
classes: Denmark, Iceland, Finland, the US, Ireland, Norway and Portugal.

1 Across almost all socidemographic segments in the EU, entrepreneurs received the second
highest rating$ behind people workig in the liberal professions.

Feasibility (or otherwise) of becoming selemployed
Feasibility of becoming seéfmployed

1 Two-thirds of EU citizenswho were not (yet) seEmployed at the time of the survey felt that
becoming selemployed in the nexXive years was unrealistic.

1 Several Nordic countries were among those with the highest proportions of respondents who
felt thatbecoming selemployed was realistic; in China, 49% of respondents thought this was
a possibility compared to just 12% of Japsme

1 In almost half of all of the countries surveyed, the proportion of respondents who considered it
feasible to become selimployed in the next five years has decreased by at least five
percentage points from 2007 to 2009. The most significant decreaseseen in Slovakia,
Latvia and Lithuania.

1 In the EU, men, younger interviewees, those with an entrepreneurial family background,
respondents with higher levels of education and those still in edugeati@enmore likely than
their counterparts to comtar it feasible to become samployed in the next five years.

Reasons for seémployment not being feasible

9 Focusing on EU citizens under the age of 65, 29% said it was not possible for them to become
selfemployed because they did not have the firaro starup a business and 15% said that
the timing was not right due to the current economic climate.

9 Bad timing due tdhe current economic climate was given as a reason why it would not be
feasible to become sedimployed by 44% of Hungarian and 38¥%Cypriot respondents aged
between 15 and 64, this reason was mentioned, however, by ju&8%466 respondents in
Germany, the Netherlands, Sweden, Norway and Switzerland.

1 More than half of Croatian (55%), Hungarian (63%), Bulgarian (61%) and Romai@i#s) (6
1564 yearolds, who considered it unrealistic to become-seiployed in the next five years,
said it was a lack of finances that would prevent them from starting up a business.

1 Throughout the EU, a lack of finances was most often cited as a reasuot fieing able to
become selemployed by 289 yearolds, manual workers and respondents with financial
problems (41%, 44% and 42%, respectively, compared to an EU average of 24% for all ages).
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The preference for being selinployed compared to itsafgbility

1

Looking at those who were not seliployed, in most countries, the proportion of
respondents who considered it feasible to becomeesgifoyed in the next five years was
lower than the proportion of those who would like to be-ariployed.

In the Nordic countries, however, an opposite trend wasiseenthe preference to be self
employed was lower than the perceived feasibility of gaining such a;dtatexample, 49%
of nonseltemployed Swedish respondents said it would be feasililedome selemployed

in the next five yearsvhereasyst 28% had an actual preference for changing their status.

Likelihood of respondents starting up a business in the event that a significant amount of money
was inherited

T

Four in 10 Romanians, Turkisind Chinese respondents (44%%6) and a third of Bulgarians
would start a business if they inherited a significant amount of money; there were more than
10 countries, however, where less than a tenth of respondents would consider deifay this
example 5% in Denmark and Japan and 6% in both Austria and Iceland.

1 In most countries, and in the EU overall, a relative majority of respondents would either save

the money or use it to buy a house or to repay their mortgage.

Entrepreneurship and business actiity

Current entrepreneurial activity

T

Four percent of EU citizens were currently in #mabryonic phase,e. taking the necessary
steps to start up a business, 3% were runningeva businesand 6% were running an
established businesi total, 12% ofEU citizens werecurrentlyinvolved in entrepreneurial
activity.

Within the EU, Finland and Cyprus had the highest rates of entrepreneurial activity (25% and
19%, respectively). Belgium, Denmark, France, Luxembourg, Malta, Slovakia and Slovenia,
on the ober hand, had entrepreneurship rates below 10%. Outside the EU, the level of
entrepreneurial activity was the highest in China (27%), followed by Turkey (23%), the US
(21%) and Iceland (20%).

A comparison between the 2007 and 2009 results showed thetlaigeeases in
entrepreneurial activity in Latvia and Estonia. In 2007, roughly a fifth of respondents in both
countries were starting up or running a business (18% and 22%, respectively). In 2009,
however, these proportions have been almost halved: tdriD&via and 13% in Estonia.

Finland and Cyprus have seen an increase in entrepreneurial activity in comparison to previous
years: Finland has increased by 14 percentage points: from 11% in 2007 to 25% in 2009, in
Cyprus, this increase has been smaliemm 12% in 2004 to 19% in 2009 (+7 percentage
points).

Entrepreneurship rates in the EU were higher for merb&2§earolds, respondents with a
higher level of education, respondents without financial difficulties and those with an
entrepreneurial familpackground.

Never considered starting a business

1

In the EU, the proportion of respondents who had never thought about starting up a business
ranged from 32% in Greece to 65% in Luxembourg. The latter country was followed by
Belgium and Slovakia, where2%:-63% of interviewees had never thought about starting up a
business.
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I The Japanese were the most likely to have never considered starting up a business, while the
Chinese were the least likely to say this (67% and 22%, respectively).

Business failure

1 In most of the surveyed countries, respondents who said they had sold, transferred or closed
their business outnumbered those who said that their business had failed. For example, 34% of
British respondents having business experience said that they dadraosferred or closed
their business and 9% reported a business failure.

Points to consider during business startips

Key driving factors

9 As in previous years, EU citizens, in almost all countries, who had once started up a business
or who were thining about taking the necessary steps to start one, were most likely to answer
that anappropriate business idé&85%) and receiving thaecessary financial mear81%)
had motivated them to start up a business.

1 A slim majority of EU citizens (56%) identdd dissatisfaction with their previous situatias
an important element in their decision to take steps to start up a business.

1 This same factor influenced thrgearters of Slovak and Turkish interviewees. Furthermore,
five eastern European countrie&ithuania, the Czech Republic, Hungary, Romania and Latvia
T joined these two with between 69% and 72% of respondents who said that dissatisfaction with
their previous situation had influenced their decision to start up a business.

i Slovakia and Latvia hathe largest increases in the proportion of respondehts said
dissatisfaction with their previous situatibad influenced their decision to start up a business
(Slovakia: from 59% in 2007 to 76% in 2009; Latvia: from 59% to 71%).

Starting a new or takg over an existing business?

9 Across almost all countries surveyed, for respondents with business experience, the proportion
who would prefer to set up a new business largely outhumbered those who would prefer to
take over an existing venture: in the 1% for the former and 24% for the latter.

Recommended rate of growth

1 About a sixth (17%) of EU citizensould advise a friend who had just started a business to try
to expand it as quickly as possible; roughly thgearters (74%) would give the advite
grow it slowly (if at all).

1 There were, howevetarge variations between individual countries included in the survey:
41% French responderdaid that the best approach for a new business would be to expand it
as quickly as possible, but just 3% oélendicrespondents shared this view.

1 Throughout the EUyounger respondents, fitime students and those with a hilgivel of
education were more likely than their counterparts to feel that the best approach for a new
business would be to expand it asclly as possible.

Opportunity or necessity

1 In the EU, among respondents who had started up a business or were currently taking steps to
start one, 55% answered that they had started/were starting this business because they saw an
opportunity and 28% dido out of necessity.

1 Respondents in Denmark and the Netherlands were the most likely to say they had
started/were starting a business because they had seen an opportunity (81% and 78%,
page8
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respectively). In Estonia, Bulgaria and Greece, less than 4 in léndespbin that way (36%
39%).

1 The US and Switzerland scored higher than the EU average in terms of the proportion of
respondents identifyingpportunitydriven entrepreneurship (62% and 65%, respectively, vs.
55%).

1 The highest proportion of necessdsiven entrepreneurship was measured in South Korea
(64%7T compared to 18fi iep®).rtumi China and Japa
answered that they had starting/were starting a business out of necessity.

Perceptions about the risks involved and barries to starting up a business

Greatest fears

1 When EU citizens were asked what they would fear most if they were starting up a business in
todaybés economic cl i mat e possibitityai goinghbankruptTife4 9 %) s
uncertainty of not hamg a regular incomevas mentioned by 40% of respondents and a
somewhat lower proportion (37%) selectedriBk of losing their property

1 Respondents in Lithuania, Croatia and Turkey were the most likely to answer that they would
fear the possibility of gag bankrupt if they were setting up a business (&&%). Six in 10
Hungarians and about half of Greeks, Poles and Swedes58%were most afraid of the
uncertainty of not having a regular incomben starting up a business.

1 In 24 of the countries sueyed, thepossibility of going bankruptthe uncertainty of not
having a regular incomend therisk of losing their propertyvere the three most mentioned
fears associated with a business atprt

Perceived barriers

1 Roughly 8 in 10 EU citizens agreduht it was difficult to start up a business due to a lack of
available financial support. A large majority of respondents (71%) also agreed that business
startups were difficult due to complex administrative procedures.

1 Furthermore, across all EU Membetat®s, a majority of interviewees agreed that it was
di fficult to start oneds own business due to
di fficult to start up oneb6és own business due

9 Across the EU, on avage, more respondents now said it was difficulstiot up a business
due to a lack of available financial suppodampared to the number in 2007: 81% in 2009
compared to 75% in 2007. The proportion saying sufficient information needed to start up a
bushess was not available has also increased: from 46% in 2007 to 51% in 2009.

1 In the EU, older respondents, those with a lower level of education, manual workers and
respondents who found it hard to manage on their current household income tended to be
somevhat more likely to agree that business stigs were difficult due to a lack of financial
support, complex administrative procedures and problems in obtaining sufficient information.

The part played by attitudes and personality characteristics in businesstart-ups

1 In the EU, the proportion of respondents who agreed that they were gemeltaity to take
risks ranged from less than half of respondents in Hungary and Lithuania (43% and 46%,
respectively) to 73% in Cyprus, Ireland and Romania.

1 A similar variation in the total level of agreement was also seen across the other countries
included in this study: respondents in Japan were the least likely to say they w¢akeaisk
(39%) and respondents in the US were the most likely to fit that profilé)(82
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1

Respondents in the US most frequently agreed ttney liked situations in which they
competed with other&7%). The US was followed by Ireland, Luxembourg, Malta and China,
where roughly 7 in 10 interviewees agreed that they liked to compete s ot

In all countries surveyed, except Japan, a majority of interviewees agreed with the statement
that they were inventive people; the level of agreement ranged from 59% in Korea to 93% in
Cyprus.

EU citizens having business experience were more likely their counterparts to be willing

to take risks, enjoy competition and to have a feeling they were inventive. For example, while
62% of respondents who did not have any business experience agreed that they were generally
willing to take risks, this mportion rose to 76% for respondents who had started up a business
or who were currently taking steps to start up such a venture.

The impact of school education

T

Equal proportions of EU citizereggreed or ratherdisagreed that their school education had
helped them to develop a sort of entrepreneurial attitude-¢28%).

Roughly 4 in 10 EU citizens agreed that their school education gave them the skills and know
how to enable them to become an entrepreneur (39%); just a quarter agreed, however, that
thdr education had also made them interested in becoming an entrepreneur.

In the EU, the proportion of interviewees who agreed that their school education had helped
them todevelop an entrepreneurial attitudgmged from roughly a quarter (26%) in Latwia t
more than double that proportion in Cyprus and Portugal {68%).

None of the EU countries reached the levels measured in Turkey, the US and China where
more than twehirds of respondents agreed that that their school education had helped them to
devebp an entrepreneurial attitude (68%%).

Furthermore, respondents in Turkey, the US and China most frequently agreed that their
school education had helped thembitter understand the role of entrepreneurs in society
more than 7 in 10 respondents iesk countries agreed with the statement.

For both of the above two statements, the US had the most respondents strongly agreeing
(36% and 35%, respectively).

A comparison, between 2007 and 2009 results, concerning the extent to which respondents
agreed thiatheir school education prepared them to become entrepreneurs showed that, in
2007, a number of European countries scored better than the US iolastim
entrepreneurship (e.qNorway 74%, Portugal 71%s. US 63%); in 2009, however, the US
outscored alEuropean countries (US 73%, Cyprus 64%, Portugal 63%).

The EU in comparison to the US and China

1

Chinese respondents were much more likely to say they would prefer to leenpédied
rather than an employee (71% vs. 55% of Americans and 45% of ig&hsit

Entrepreneurs have a better image in the US than in the EU and China: 85% of American
respondents saw entrepreneurs as job creators, vs88%9wf Chinese and EU citizens;
similar numbers were seen for opinions about entrepreneurs being béfafiaia

In the event of receiving a significant inheritance, a relative majority of Chinese would start a
business (41%); in comparison, 48% of Americans would save the money and EU citizens
would either save the money (30%) or buy a house (31%).

® In China,interviewswere conducted with randomly selected individuals (aged 15 and over) in 50 cities; this
sample covered 115,000,000 of the 615,000,000 urban inhaliitamid accurately represented the total urban
population.
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1

1

Over a third (37%) of Chinese respondents would expand a new business as quickly as
possible; the figures for the EU and the US were, respectively, 17% and 14%.

Half of Chinese respondents who had started a business said this had been 1teresgiin
compaison, 62% of Americans and 55% of EU citizens said they had seen an opportunity.

American respondents were more likely than EU citizens and Chinese respondents to say they
were risktakers and liked competition (7782%); in comparison, the proportionsr fEU
citizens were 55%65% and for Chinese respondents, 6G69%0.

When the impact of school education on entrepreneurship was measured, the US and China
were seen to be ahead of the EU in all aspects: when asked to agree that a sense of initiative
had beerengendered, an understanding of entrepreneurship gained, and the necessary skills
and interest developed, the proportions of Americans and Chinese respondents agreeing were,
respectively, 51%’3% and 53%5%; the proportions for the EU were 25/%.
Furthermore, since 2007, the US proportions have been increasing whilst the EU proportions
have been decreasing.
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1. Self -employment vs. employee status

This first chapter exami nes-empldyeddreénipbyeche 6t pday és ¢
ecanomic climate; these choices are compared with the results recorded in the peri@D@DOM
addition, EU citizensdé preferences are compared
US and in a number of countries in Asia.

1.1 Preference for being self -employed rather than being an employee

EU citizens appeared to be almost evenly divided in their preference for behsgnpddfyed or for

having employee status: 45% would prefer the former and 49% the latter. ThdsgeEtksults,
however, tended to hide large variations between individual Member States; the chart on the next page
shows that the preference for being -sgtiployed varied from 26% in Slovakia to 66% in Cyprus.
Similarly, while just 29% of Cypriots would prefer to be anptoyee, this proportion increased to

65% for Slovaks and Danes.

Respondents in Cyprus and Greece were the most likely to answer that they would prefer to be self
empl oyed rather than an employee-eMp8%yamrart 6P %, |
further eight countrie$ Ireland, Lithuania, Polandulgaria, Franceltaly, Portugal and Romania

about half of respondents expressed such a preference52%%o

In almost all other EU Member States, however, respondents who preferred empldyse sta
outnumbered those who would opt for setfiployment. For example, 55% of Dutch residents would

prefer to be an employee, while 42% would chooseesaffloyment. The proportions of respondents

who selected fAempl oyee st atl¥y, dhe @zeah Reptublice(62%)j g h e st
Sweden (63%), Denmark and Slovakia (both 65%). In these five countries, less than a third of
respondents said they would prefer to be-sgiployed (26%32%).

In the US, a majority of respondents would opt for-setiployment, while just over a third would
prefer to be an employee (55% vs. 36&hp!| &y mentad
Vs. 38% fAemployee statuso), Turkey (51% vs. 46 %)
Chind, however, were #h most likely to say they would prefer to be sstiployed rather than an

employee (71% vs. 28%).

The results in Croatia, Norway and Switzerland, on the other hand, were similar to those in the
maj ority of EU Me mber St atespl omere staspuemd etnh
empl oyment 0. For example, 53% of Norwegians expr
would prefer to be seémployed.

" Employees are individuals who work for a company in return for financial or other compensation and benefits;
selfemployed individuals earn their livelihood directly from their own trade or business rather than as an
employee.

8 Note that interviews in Chinaere concentrated in urban arelgerviews were conducted with randomly
selected individuals (aged 15 and over) in 50 cities; this sample covered 115,000,000 of the 615,000,000 urban
inhabitants and accurately represented the total urban population

pagel2



Flash EB Ne 283 1 Entrepreneurship Analytical report

The choice of status: self  -employed or employee

m being self-employed being an employee none of these DK/NA

CY 66 29 312
EL 60 37 n
RO 52 41 6 2
FR 51 46 22
PT 51 39 8 2
IT 51 39 Bl 5
BG 50 39 9 2
PL 49 43 4 4
IE 49 50 a
LT 49 43 4 4
Sl 47 48 32
UK 46 52 12
LV 45 48 43
EU27 45 49 33
LU 44 51 32
EE 43 46 6 5
NL 42 55 12
Fl 41 54 32
AT 41 55 22
HU 41 52 5 K]
DE 41 56 22
ES 40 52 6 2
MT 36 56 5.3
SE 32 63 23
Cz 32 62 24
DK 32 65 21
BE 30 61 4 5
SK 26 65 4 5
IS 52 38 19
TR 51 46 31
HR 43 48 6 3
CH 43 50 2 5
NO 41 53 14
us 55 36 9 1
CN 71 28 a
KR 51 37 1 2
JP 39 59 4]

Q1. Suppose you could choose between different kinds of jobs, which one
would you prefer?

Base: all respondents by country

A comparison withpreferences for selemployment and employee #ta in earlier years

Although the EU aggregated results showed almost no variatiBrin ci t i zensdé prefere
employment in the period 20009, a more detailed look at the trends again showed large
differences between individual Member Statbs the following paragraphs, these differences are
illustrated by discussing the results of several countries.

It was noted above that Cypriots and Greeks were the most likely to say they would prefer to be self
employed. In fact, both countries haveesean increase in the preference for-sefiployment in
comparison to previous years. In Greece, this increase occurred gradually from 48% in 2002 to 60% in
2009 (+12 percentage points); nevertheless, this country has not yet reached the degree aepreferen
for selfemployment observed in 2000 (70%). In Cyprus, on the other hand, preference for self
employment was stable from 2004 to 2007, but increased by 12 percentage points from 54% in 2007 to

66% in 2009.

As in Greece, a gradualipcreasing trend ithe preference for sefmployment was seen in Finland:
it increased from 26% in 2003 to 41% in 2009 (+

path with a large increase in such a preference between the last two waves: in 2007, about a third
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(32%) of Slovenes said they would prefer to be -ssifployed; in 2009, this view was expressed by

almost one in two Slovenes (47%; +15 percentage points).

The results for Portugal showed a different picture: in 2002, 71% of Portuguese respondents said they
would prefer to be selémployed, vs. 23% who preferred employee status; in 2009, the proportion of

Portuguese with a preference for satfiployment has decreased to 5120 (percentage points), while
the proportion who would choose employee status hasasedeto 39% (+16 percentage points).

Latvia and Lithuania al so showed an

this was only seen when the results of the last two waves were compared. In fact, both countries had
seen a decreage the preference for employee status from 2004 to 2007, which was counteracted by
an increase from 2007 to 2009. For example, in 2004, 53% of Latvians said they would prefer to be an

ncrease

employee; this proportion had decreased to 33% in 2007, but incregeedi@ 48% in 2009. The
corresponding proportions for Lithuania were 39% in 2004, 30% in 2007 and 43% in 2009.

Finally, not all countries were characterised by increasing or decreasing trends in their preferences;

some countries have been stable intimeframe under review. In Sweden, for example, about a third
of respondents consistently preferred -esifployed status (3196%), while around 6 in 10 Swedes

said they would prefer to be an employee (538%0).

The choice of status in EU  25: self -employed or employee, 2000 -200 9

= being an employee

being self-employed

BELGIUM DENMARK GERMANY GREECE SPAIN

70
61 58 62 61|58 62 61 55 5858 59 g5 61 65 52 59 535654 56 6848
g N’

48 515

3636/34 3434 30/30 38 38/37 37 38 36 32 2225

,56 69| 1%%60 56 5756 52 52

F—

46/45 A5 4846 ——es
354439 4141 40 3733 3436 3534 4040

FRANCE IRELAND ITALY LUXEMBURG THE NETHERLANDS

63/ 5561
5554 55 54 5555 5|~ 96~ 57585 o|/5659 5757 5555 |59 5359 53 49 60,58
e N . M
4l ~ ——————
49 45 48
4142 424342 41 46 3643 38 4l3g 43 ™| 3538 39 394239 39 |4443 3745 35 44|41

4
33/30/35 3335

65 68 64 66
59 55

2

AUSTRIA PORTUGAL FINLAND SWEDEN UNITED KINGDOM
67 71 67 6869 69 70 68
63 5860 = 59 63 62 63 59 6159 61 6163
ST LB 580155 57 51, | oI5 54 | |50 49,45 5155 49 52
—_—l N s

48 4747 46 44 49 46
38 3736 41 ‘—\/'_/3’9 411,36 41
33/35 35 2708 23 2732 33 %] 07 57 56 26 28 35 |31 3613234 35 35 3
THE CZECH REPUBLIC ESTONIA CYPRUS LATVIA LITHUANIA
66
62 52
5554 48149 45 56 54 5350 48 58 49
e, \ -
3740 43 g 42\/45 3M3
303032 / 3238 29 33 %
HUNGARY MALTA POLAND SLOVENIA SLOVAKIA
6063 57 65
52 49,5 20 51 51 56
45 46 45 49 =48 L~
A—/ ~n/ ——
42/43/21 44 40 47
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3232 30 26
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Q1. Suppose you could choose between different kinds of jobs, which one would you prefer?

Base: allrespondents, by country (EU25)
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IntheUS residentsd6 preference for empl oy-878), &t at us
smal | decrease, however, was meeamploymentl from®l%US r es i
in 2007 to 55% in 2009. A similar trend was seen in Iceland, wherpren dent sé pref er en.
selfemployed decreased from 58% in 2004 to 52% in 2009. In Norway, on the other hand, the figures
showed an increasing preference for-seffployment: from 34% in 2007 to 41% in 2009.

The choice of status  in the US, Norway and Iceland
self -employed or employee, 2000 -2009

— being an employee being self-employed
THE UNITED STATES NORWAY ICELAND
69
67 66
59 59 61 61 wl\s‘s 40 55 58 565,
28 35 59 37 34 3736 29 35 34 34 31 3338
232888358 g8&33658 g8g8¢sg8g538
g 8 =33 5 o g 3 =338 3 o s 3 <533 3 Y

Q1. Suppose you could choose between different kinds of jobs, which one would you prefer?
Base: allrespondents, the US, Norway and Iceland

Sodo-demographic considerations

Summarising the results by soelemographic characteristics for EU respondents, it could be
concluded that men, younger interviewees, those with higher levels of education and those still in
education were more likely thaheir counterparts to prefer to be sefployed. For example, about

one in two men and a similar number of-2% yearolds expressed a preference for being-self
employed (51% and 52%, respectively), compared to about 4 in 10 women and those aged 55 and ove
(39% and 41%, respectively).

Perhaps not surprisingly, EU citizens who were alreadyeseffloyed were the most likely to express

a preference for that statiis80% said that their actual employment situation would also be their
preferred one. Among ergyees, 58% said they preferred that status, while 39% expressed a
preference tobe sef mp | oy e d . The 2009 data also confirmed
background: while 56% of respondents whose parents were (or had beemy@elfed expreed a
preference for being sedfmployed, this proportion decreased to 42% of respondents where this was

not the case.

For more details, see annex table 1b.
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1.2 Explaining the choice for self

-employment or employee status

9

EU citizens whreferred to be an employeavere most likely to give reasons related togbeurity

of employee statusto explain their choice for this type of employment. Four in 10 respondents
referred

me nt

security

t o

a

i oned wer e

and

Airegul ar and fixed

ifixed wor ki
nsuranceso (13%)

n ¢ o nrdagtora n d

ng hour so

(16 %

of

Other EU citizens mentioned certafonstraints of selfemployment as a reason for preferring

employee status nonetheless, each one of these reasons was mentioned by less than 10% of
respondents: lack of finances for selimp | oy me n't

(7%), the

employed (7%), fear of the legal and social consequences if the venture failgdlg@oof the
necessary skills to be semployed (5%), fear of having problems with authorities/bureaucracy (5%)
and lack of an appropriate business idea (4%).

About a quarter (23%) of EU citizens who preferred to be an employee gave a reasonaathiee th
ones listef: some of these respondents, for example, said they preferred to be an employee because
that would lead to less responsibilities, risks, worries or stress.

Preference for (EU27):

Employee status

Regular, fixed income

Stability of employment

Fixed working hours

Protection by social security
and/or insurances

Lack of finances for self-

Afraid of legal and social |

employment

Severity of decision

consequences if fail

Lack of skills for self-employment

Afraid of red tape, problems with
public authorities

Lack of business idea

Other

DK/NA

16

13

40

35

23

Q2. Why would you prefer to be an employee rather than

A large majority of EU citizens who expressegraference for selfemployment made this choice

Base: those who would prefer being anemployee, EU27

self -employed?

Self -employment

Personal independence/self- 1
fulfilment/interesting tasks

Freedom to choose place and time
of working

Better income prospects

Realisation of a business |
opportunity

To avoid uncertainties related to
employment

Favourable economic climate 3

To contribute to society 2

Members of family / friends are 1

self-employed | 2
Lack of attractive employment 2
opportunities |
Other
DK/NA 2

Q3. Why would you prefer to be

13

35

20

68

self -employe d rather
than an employe e?
Base: those who would prefer being self-employed, EU27

because of theeedom provided, such as personal independence{fuiitiment and the chance to do
something of personal interest (mentioned by 68%) or freedom to choose their own place and time of

° In the previous surveys, a somewhat different setotpred e d answer s
to Question 2 (employee status) and Question 3-éseffloyment). For example, in 2009, it was decided to use

separate codes for answers relatecetiular or fixed income (vs. irregular or variable income) and those related

to stability of employment.

YRespondentso

wer e
pagel6

coded

as

wa s

used

t o

a nnsl@ eategoriedw sespendeats whdid not fit in any of these categories
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work (35%). A fifth of EU citizens would prefer to be semployed because this would offer better
income prospects.

Some EU citizens harthore opportunistic reasonsfor preferring to be selémployed: 9% said it
would enable them to realise a business oppoytuB®o said it was due to the favourable economic
climate and 2% wanted to contribute to society.

Just 2% of EU citizens expressed a preference for beingregloyed because their family members

or friends were also in that category. Furthermore, xetifew EU citizens preferred to be self
employed to avoid the uncertainties of being an employee (4%) or because of the lack of attractive
employment opportunities (2%).

Somewhat more than 1 in 10 (13%) EU citizens who expressed a preference-ésrpsayiment
listed a reason other than the ones listed st.fSome of these respondents talked about the
attractiveness of being their own boss and having to face new challenges on a regular basis.

Country variationsi reasons for preferring employee stet

Security of employee status

A regular, fixed income (vs. an irregular, variable income) was mentioned most frequently as a
reason for preferring employee status by respondents in Turkey and Hungary (75% and 70%,
respectively) and least often by resgents in China (11%),Icelard and the US both 14%).
Respondents in the | atter countries, avorkdng i n t he
hoursb as a r eason -7T%),while fespondentim luhgeirgoncé agéti were the

mod likely to name this advantage of being an employee (39%).

Respondents in Turkey were also the maost prone to say they would prefer to be an employee because
this brought theprotection of social security and other insuranceq47%). In Greece, Malta,
Swalen, Iceland and the US, however, not more than 5% of respondents gave this reason.

The proportion of r estwllity ofcmpioynsentow haos Bemtageafdbeing d i
an employee ranged from about 1 in 10 respondentsiikey (10%),Austria (11%) andGermany
(12%)to two-thirds in Luxembourg (67%). In South Korea, 61% of respondents mentioned this reason
T in China, however, the figure was just 15%.

Constraints of selfemployment

Respondents in eastern European countries appeared to bikelgrihan their counterparts in other
countries (expect for China) to name some constraints of beingrsplbyed as the reason for their
preference for employee status.

For example, about a third RomanigB2%) and Hungarians (33%jould choose tdve an employee
because they did not hawequate financesto become selémployed; in Belgium, Denmark,
Finland, France, Greece, the Netherlands, Iceland and Norway, however, just 1% or 2% of respondents
gave this reason. Similarly, about a fifth Latvigth8%) and Hungarians (20%)entioned theitack

of the requisite skillsto become selémployed, compared to just 1% of respondents in ltaly, Turkey

and the US.

Chinese respondents, however, were the most likely to explain their preference for emialmgee s
because it would be (too) difficult to become satiployed: 36% mentioned a lack of finances for
selfemployment, 33% a lack of entrepreneurial skills, 22% were afraid of the legal and social
consequences if the venture failed and 15% felt thepalithave an appropriate business idea.

"Re s p o nd earsweré codeih 9 vategories respondents whdid not fit in any of these categories were
coded as fAothero.
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Reasons for respondentsd pref eirbgecooney f or empl o

(%]

£ g Sz S¢ 8 §_g 28
CE 2E ©BYg 832 233 8§83 T3 JLe Bes §8F &
E8 58 238 525 52 £2 £2 So%vsiss: &

3 HE & §32 ¢ B3 <3 £32=8gms

@ ° & 8% § g§ 8% 3% £a85E¢

o | 0 < ?
Austria 38 11 11 15 0 3 16 4 8 28
Belgium 59 38 19 18 2 2 3 3 2 2 6
Bulgaria 52 46 21 25 2 23 7 7 9 10 8
Cyprus 60 33 26 16 3 3 7 3 6 13
Czech Rep. 45 41 21 10 10 8 4 5 6
Denmark 35 22 17 9 3 5 3 4 38
Estonia 64 22 27 19 9 15 13 10 5 10 10
Finland 33 24 16 2 4 7 1 33
France 28 47 13 2 9 27
Germany 39 12 17 16 2 12 6 22
Greece 61 36 13 4 0 1 1 16
Hungary 70 41 39 29 7 33 20 11 14 16 9
Ireland 28 32 9 8 3 3 6 12 2 5 45
Italy 58 49 19 11 3 1 1 11
Latvia 39 30 24 16 3 17 18 9 17 17
Lith uania 43 37 25 24 8 20 11 7 12 8 19

Luxembourg 61 67 26 34 6 11 7 10 2 11

Malta 44 50 18 3 4 3 2 2
Netherlands 31 29 11 3 2 4 3 2 2 33
Poland 44 41 21 17 10 12 7 4 8 9 15
Portugal 41 51 18 22 2 8 3 4 5 5 13
Romania 45 29 20 13 1 32 3 2 9 6 15
Slovakia 63 48 30 16 6 14 11 2 11 4 3
Slovenia 20 27 12 8 5 3 7 4 9 26
Spain 38 52 19 21 2 7 3 5 3 6 9
Sweden 30 24 13 3 3 5 3 6 5 41
UK 28 37 4 7 6 5 10 8 3 2 52
Croatia 59 47 31 13 7 6 3 2 7 2 10
Iceland 14 29 5 0 1 3 7 3 2 51
Norway 24 22 15 3 2 6 8 2 1 33
Switzerland 34 15 20 12 2 6 3 6 3 6 28
Turkey 75 10 28 47 2 6 1 1 1 4 6
us 14 21 2 4 1 5 2 3 63
China 11 15 6 9 15 36 33 6 6 22 22
Japan 24 46 11 7 8 8 12 17 2 6 13
South Korea 57 61 24 21 8 17 18 11 11 19 3

Q2. Why would  you prefer to be an employee rather than self -employed?
Note: % fidonod6t know

Base: those who would prefer being an employee, by countn
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The chart below lists, for each country, the three most frequently selected reasons whyergspon
said they would prefer employee status. Across almost all countries, respondents were more likely to
say they would prefer employee status by listing its advantages rather than by explaining the
difficulties linked to seemployment.

As noted aboveChina was the notable exception: the three reasons that were most frequently listed by

Chi

nese

selfe mpl oyedo

SOC

al

Preference for employee status

Regular, fixed income
Stability of employment

Fixed working hours |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income |

Stability of employment

Fixed working hours |

Stability of employment |

Regular, fixed income

Severity of decision |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income |

Severity of decision

Social security

Regular, fixed income |

Lack of finances

Stability of employment |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income

Stability of employment

Fixed working hours |

Regular, fixed income |

Fixed working hours

Stability of employment |

Lack of finances |

Lack of skills

Consequences if fail :

respondents

t o

(mentioned

BE 59 Regular, fixed income
38 Stability of employment

19 Social security |

DK 35 Regular, fixed income |
22 Fixed working hours

17 Social security |
EL 61 Stability of employment
36 Regular, fixed income

13 Social security |

IE 32 Regular, fixed income |
28 Stability of employment

12 Fixed working hours |

LV 39 Regular, fixed income |

30 Stability of employment |

24 Fixed working hours |
HU 59 Stability of employment
36 Regular, fixed income

29 Fixed working hours |
AT 38 Regular, fixed income
16 Stability of employment

15 Fixed working hours |
RO 45 Stability of employment
32 Regular, fixed income

29 Fixed working hours |

FI' 33 Regular, fixed income |
24 Stability of employment

16 Fixed working hours |
HR 59 Regular, fixed income

47  Stability of employment |

31 Fixed working hours |

CH 34 Regular, fixed income |

20 Social security |

15 Fixed working hours |
CN 36 Stability of employment
33 Regular, fixed income

22 Fixed working hours |

Q2. Why would you prefer to be an employee rather than self

consequences if

BG

1 ES

1 MT

1 PL

KR

expl ain

by
t h

52
46

25

DE 39

17

16

52
38
21

49
19

43
37
25

LT

50
44
18

44
41
21

Tsi 27

20
12

SE 30

24
13

1NO 24

22
15

TR
47
28

57
24

Not e:

el r

75Stability of employment

61 Stability of employment

their

choice

of

36%3) 3 %)i aa nlda cfka offe atrh eo f

ventur e

(three most mention ed reasons- by country)

CzZ 45
41

21

Regular, fixed income

Stability of employment

Fixed working hours |

Regular, fixed income
Fixed working hours
Stability of employment |

EE
27
22

1 FR

47
28
13

Stability of employment
Regular, fixed income |
Fixed working hours |

cYy
33
26

Regular, fixed income
Stability of employment |
Fixed working hours |

Stability of employment |
Regular, fixed income |
Social security |

LU
34

TONE 31
29
11

Regular, fixed income
Stability of employment |
Fixed working hours |

1 PT

51
41
22

Stability of employment
Regular, fixed income |
Social security |

Regular, fixed income
Stability of employment |
Fixed working hours |

SK
48
30

Stability of employment :
Regular, fixed income |
Lack of skills |

Uk 37
28

10

st 29
14

Stability of employment
Regular, fixed income
Severity of decision | 7

Jus 21
Regular, fixed income | 14

Fixed working hour | 7

46
24
17
-employed?
reasonso e

JP
Regular, fixed income |
Severity of decision |

AOt her

Base those who would prefer being an employee by country

64

60

61

63

X

fail edbo
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Country variationsi reasons for preferring selfemployment

Across all EU Member States, more than half of respondents who expressddrenpesfor self
employment made this choice because they associated pevighnal independence, sefulfiiment

and the chance to do something of personal interesthe proportion selecting this reason ranged
from less than half in Iceland and JapaB%445%) to more than 8 in 10 respondents in Hungary
(83%).

T h ereedom to choose their own place and time of wotk was most frequently
respondents in Luxembourg (68%). In IrelaBduth KoreaHungary andhe UK, between 47% and

54% of respndents gave this reason. Respondents in Germany and Greece, on the other hand, were
the least likely to name this particular advantage of beingesgiloyed (21% and 18%, respectively).

The proportion of respondents who would prefer to beesafiloyedbecause it would offebetter
income prospectganged from less than 4% in Finland to 60% in Hungary. Other countries where less
than a tenth of interviewees listed this reason iegkand, Norway, Switzerlandrrance, Japaand

the Netherland§%-9%). Croatia,Slovakia and.ithuania,on the other hand, were closer to Hungary;
between 44% and 48% of respondents thought they would have better income prospects.

Respondents in Hungary and Slovakia were not only among the most likely to prefer to-be self
enployed because this would offer better income prospects, but also because it would avoid the
uncertainties of being an employeé20% and 16%, respectively). This reason was also important for
21% of respondents in South Korea. However, in half of the deantess than 5% of respondents

said they would prefer setfimployment to avoid the uncertainties of being an employee.

In 20 of the 36 countries surveyed, 10% or more respondents said they would like techeptmyied
as it would enable them teealise a particular business opportunity Respondents itHungary
(26%), the Czech Republi€24%) andPortugal (20%)were the most likely to give this reason. The
proportions of respondents, however, who said they would preferersplbyment due toa
favourable economic climateor because they wanted ¢tontribute to society was below 10% in
almost all countries.

In just a few countries, more than 1 in 20 respondents said they would prefer to-e@melfed
because of thiack of attractive employment oppotunities (for example, 7% in Bulgaria and 8% in
Turkey). Similarly, in almost all countries surveyed, choosing to beesgiloyed becaustamily
members or friends were in that categorywas not a determining factor. The only exceptions were
Japan and Huragy where, respectively, 15% and 10% of respondents mentioned that their preference
to be sefemployed was influenced by a similar background of family members or friends.
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Reasons for respondent s-&mpoynefte i byrcaustry f or sel f
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Austria 69 24 14 8 1 1 1 2 3 14
Belgium 57 24 15 16 4 4 3 2 3
Bulgaria 68 34 29 10 10 4 5 7 3
Cyprus 81 31 24 10 9 3 5 2 2
Czech Rep. 69 28 29 24 4 1 6 5 3 1
Denmark 54 39 10 8 3 2 0 1 3 28
Estonia 79 43 34 17 5 7 13 6 2 3
Finland 80 25 4 3 2 2 2 2 16
France 74 44 8 4 1 2 1 1 12
Germany 73 21 12 3 2 4 1 2 15
Greece 68 18 22 3 6 1 1 1 1 13
Hungary 83 48 60 26 11 6 20 14 15 8
Ireland 56 47 12 2 0 0 1 0 1 29
Italy 59 36 22 13 2 1 4 2 2 4
Latvia 72 28 26 12 2 9 12 1 2 14
Lithuania 67 31 48 14 3 7 4 2 11
Luxembourg 74 68 21 18 6 6 2 2
Malta 61 24 25 7 1 2 1 3
Netherlands 55 29 9 3 1 1 1 19
Poland 71 31 32 11 3 2 11 2 2 7
Portugal 75 23 23 20 6 6 3 3 2
Romania 55 30 39 14 1 8 10 2 5 15
Slovakia 73 39 46 17 6 0 16 1 5 1
Slovenia 54 32 14 13 1 2 5 0 0 18
Spain 76 36 14 6 5 2 2 3 3 6
Sweden 54 37 12 13 4 5 5 2 5 22
UK 65 54 26 6 0 1 1 2 1 32
Croatia 62 37 44 17 2 2 9 2 2 2
Iceland 43 42 2 2 2 3 2 31
Norway 54 37 8 2 2 0 1 2 18
Switzerland 68 31 2 1 2 3 2 16
Turkey 70 30 25 11 8 11 6 8 5 5
usS 51 23 7 2 1 1 1 0 0 42
China 69 37 30 1 3 3 6 2 1 6
Japan 45 38 8 12 5 3 6 3 10 10
South Korea 57 47 34 18 6 10 21 8 5 4

Q3. Why would you

prefer to be self -employed rather than an employee?
Note: % fidond6t know

Base: those who would prefer being selfemployed, by country

page21



Analytical report Flash EB N° 283 1 Entrepreneurship

Across al l countries, Aper sonadalulifndeneen denacpep,e air
number one reason why respondents would opt to besglioyed. Furthermore, in most countries,

the proportion of respondents who selected this reason was considerably higher than the proportions
selecting any of the other reasons listed in the survey

For example, threquarters of Spanish respondents would prefer to beesgifoyed because they
associated this with personal independence, interesting tasks ahdfib@iént (76%!1 first position);
roughly half as many referred to the freedom hoase their own place and time of work (36%
second position) and one in seven would prefer to beesgifoyed because this would provide better

income prospects (14%third position).

page22

Preference for

self -employ ment (three most mention ed reasons- by country)

Personal independence : BE 57 Personal independence :BG 68 Personal independence :CZ 69
Flexibility place/time | 24 Flexibility place/time | 34 Better income prospects | 29
Business opportunity | 16 Better income prospects | 29 Flexibility place/time 28

Personal independence : DK 54 Personal independence :DE 73  Personal independence :EE 79
Flexibility place/time | 39 Flexibility place/time | 21 Flexibility place/time | 43

Better income prospects | 10 Better income prospects || 12 Better income prospects | 34

Personal independence |EL 68  Personal independence |ES 76  Personal independence |FR 74

Better income prospects | 22 Flexibility place/time | 36 Flexibility place/time | 44
Flexibility place/time 18 Better income prospects | 14 Better income prospects | 8

Personal independence : IE 56 Personal independence :IT 59 Personal independence :CY 81

Flexibility place/time | 47 Flexibility place/time | 36 Flexibility place/time | 31
Better income prospects ] 12 Better income prospects ] 22 Better income prospects ) 24
Personal independence : LV 72  Personal independence :|_T 67 Personal independence :LU 74
Flexibility place/time | 28 Better income prospects | 48 Flexibility place/time | 68
Better income prospects | 26 Flexibility place/time 31 Better income prospects | 21
Personal independence : HU 83 Personal independence :MT 61 Personal independence :NL 55
Better income prospects | 60 Better income prospects | 25 Flexibility place/time | 29
Flexibility place/time 48 Flexibility place/time 24 Better income prospects || 9
Personal independence :AT 69  Personal independence :PL 71  Personal independence :PT 75
Flexibility place/time | 24 Better income prospects | 32 Better income prospects | 23
Better income prospects | 14 Flexibility place/time 31 Flexibility place/time 23
Personal independence : RO 55 Personal independence :SI 54 Personal independence :SK 73
Better income prospects | 39 Flexibility place/time | 32 Better income prospects | 46
Flexibility place/time 30 Better income prospects | 14 Flexibility place/time 39

Personal independence |Fl 80 Personal independence |SE | 54 Personal independence |y 65

Flexibility place/time | 25 Flexibility place/time | 37 Flexibility place/time | 54
Better income prospects | 4 Business opportunity | 13 Better income prospects | 26
Personal independence : HR 62 Personal independence :NO 54 Personal independence :IS 43
Better income prospects | 44 Flexibility place/time | 37 Flexibility place/time | 42

Flexibility place/time 37 Business opportunity | 8 Better income prospects | 6

Personal independence : CH 68 Personal independence :TR 70  Personal independence :US 51
Flexibility place/time | 31 Flexibility place/time | 30 Flexibility place/time | 23

Better income prospects | 7 Better income prospects | 25 Better income prospects | 7
Personal independence : CN 69 Personal independence :KR 57 Personal independence :JP 45
Flexibility place/time | 37 Flexibility place/time | 47 Flexibility place/time | 38
Better income prospects | 30 Better income prospects | 34 Business opportunity | 12
Q3. Why would you prefer to be self -employe d ratherthan an employe e?
Note: fAOther reasonso ex

Base: those who would prefer being selfemployed, by country
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Sociedemographic consideratia

Reasons for preferring employee status

Throughout the EU, across all soclemographic segments, respondent® preferred to be an
empl oyee were most | ikely to mention a Aregul ar
reasons for this chce.

A fAiregul ar and fixed i ncome 654 yearslds Mo¥%6us. 33%okHuent | y
24 yearolds), respondents with the lowest level of education (46% vs. 36% of the most educated
respondents), respondents who found it hard to manageorcurrent household income (4784%

vs. 33% of those who could live comfortably on their current income) and by currentgngatfyed

respondents (52% vs. 36% of employees). No group stood out as being particularly more likely to
select fisempli bymgnonod as a reason to prefer empl o

The 1524 yearolds and fult i me st udents were the | east i kel y
fixed incomed as a reason to opt for empty,oyee s
such as fdAstability of e3n2p%)o yamedh t o p r(omteenct tiioomre do fby

ot her i nsur anc e-$080). Omilenther liandetkey Wweye sdn@what more likely to list
certain constraints of sefmployment. For example, 7% 1524 yearolds and fultime students
mentioned the lack of an appropriate business idea that would allow them tedvaeifed, compared

to 3%4% of older respondents and those who had completed their education.

The proportion of respondents whoowd choose to be an employee because they did not have
adequate finances was highest among manual workers (14% vs. 5% of employees) and those who
found it very hard to manage on their current household income (16% vs. 3% of those who could live
comfortaby on their current income).

Reasons for preferring sedimployment

Throughout the EU, across all sodlemographic segmentshout twethirds, or more, of respondents
who expressed a preference for gatiployment associated this type of employmenh wigrsonal
independence, sdifilflment and the chance to do something of personal interest-{&4%9.

Other reasons for choosing sethployment, across atbcicdemographic segmentw,er e fAfr eedor
to choose a place and tprmes pdc twsod .k 0T haen dr ensbeltttse rf
however, showed a larger variation across groups than the results discussed in the previous paragraph.
For example, while about a quarter 0£3% yearolds would prefer to be seéimployed because of
betterincome prospects, this reason was selected by just 16% of over SdldeaBimilarly, 37% of

respondents with the highest level of education would prefer to bemplbyed because of the

freedom to choose their own place and time of work, compare@%oo? respondents with the lowest

level of education.

For more details, see annex table 2b and 3b.
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2. The image of entrepreneurs in society

The second chapter presents a picture of peopl et
at the mage of entrepreneurs (both positive or negative) in the countries included in this study, while
the second section presents results for entrepr e
professional groups, such as civil servants or seréoagers.

2.1 How e ntrepreneurs are regarded

Almost 9 in 10 EU citizens agreed that entrepreneurs were job creatorstf@dfflyagreed with this
statement and 57%omewhatagreed. A large majority also thought that entrepreneurs created new
products ad services and were therefore of benefit to society in géhe2aPb stronglyagreed and
57%somewhagtgreed. Just about a tenth (11%) of interviewees had doubts about the former statement
and about a sixth (18%) disagreed with the latter one.

Interviewees were considerably less likely to agree with the negatfeetyulated statements about
entrepreneurs. Nonetheless, 54% of EU citizens agreed that entrepreneurs only thought about their
own wallet (18% strongly agreed and 36%somewhatagreed) and half %) thought that
entrepreneurs expl oi tseahglyagrebdeand 3pmewhabgieed). wmut k (1 3 9
4 in 10 (41%) interviewees disagreed that entrepreneurs focused on making money for themselves and

a similar proportion (44%) did not agre@ath entr epreneur s exploited ot he

Entrepeneur 5BU2Y mage

m Strongly agree  m Agree Disagree Strongly disagree DK/NA

Entrepreneurs are job creators

Entrepreneurs create new products and
services and benefit us all

Entrepreneurs think only about their
own wallet

Entrepreneurs exploit other people's
work

Q7.1 am going to read you another list of statements. Please tell me, do
you agree or disagree with them?
Base: all respondents EU27

2yn 2
us al
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Country variations

Interviewees across all countries included in the survey were in agreememittépteneurs were job

creators. In the EU, the total level of agreemént
ranged from 81% in Romania to 97% in Finland. More than 9 in 10 respondents also agreed with this

e. t he

sum of

Aistrongly

statement irBwitzerland Norway, the USand Iceland(92%-96%). In Turkey and China, respectively,
85% and 88% of respondents agreed that entrepreneurs were job creators. Croatia, Japan and South
Korea were the only countries where the level of agreement dropped below 809%6%3%

Focusing on those respondents who expressedg agreemerthat entepreneurs were job creators,

the US stood out with 60% of interviewees who felt that way. In Austria and Estonia, about half of
respondentstrongly agreedwith this statement (52% and 49%, respectively); in the Netherlands,
however, just 10% of interviewes held that opinion.

AENtrepreneurs are job creators 0

m Strongly agree

Fl
LT
LV
SE
DK

us

CN
KR
JP

HAgree

39
34
46
40
25
38
49
28
52
10
29
28
39
<z
35
23
29
30
23
32
17
24
28
25
22
36
25
20

33
26
46
12
22

60
32

17
19

Disagree

Strongly disagree DK/NA

58 3
(4 112
49 31
52 413
67 7 Qa
52 6
41 7
62 7
38 6
80 8
60 9
60 715
49 9 21
54 9 21
53 10 12
64 10 03
58 8 14
Y4 9 22
63 12 1
53 10 32
68 12 ®
61 11 22
57 9 24
60 11 13
63 12 21
49 Ol 3 4
57 13 14
61 10 2 7

63 a3

68 403

46 6 12

73 11 03
51 18 5 5

56 9 20
59 16 2
56 18 2

Q7. 1am going to read you another list of statements. Please tell me, do

you agree or disagree with them?
Base: all respondents by country
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Looking at individual country results for the previous statement and the onerttiapreneurs
created new products and services and were therefore of benefit to everyosanilarities could be
seenjfor example:

1 Respondents in Finlanthe USand Icelandwvere not only among the most likely to agree that
entrepreneurs were job creators, but they also most frequently thought that entrepreneurs created
new products and services and benefited societeireral(97%, 93% and 90%, respectively)
Additionally, US residents were once more the most likehsttongly agreewith the latter
statement (56%).

1 Respondents in Croatia, on the other hand, were the least liable to agree with both statements: 73%
agreed that entrepreneurs were job creators and 60% agreed that they created new products and
services and were of benefit to everyone. Dutch respondents, howevei, amere agairi the
least likely to expresstrong agreemern(6%).

The individual countryresults for the two statements differed in the extent of variation in the total
levels of (dis)agreement. For example, while less than a quarter of respondents across all of the
surveyed countries disagreed that entrepreneurs were job creators, the digalgreement for the
statement that entrepreneurs created new products and services, and were therefore beneficial to
society in general, ranged from virtually no Finnish respondents to a third of Croats.

NENtrepreneurs create new products and services
and benefitus all 0
m Strongly agree  m Agree Disagree Strongly disagree DK/NA

Fl 27 70 2
DK 24 66 7 03
IE 33 55 6 23
EE 41 46 9 14
ES 20 66 ORN13
MT 25 62 8 15
LT 33 53 10 23
LV 33 51 12 22
AT 33 Gl 11 32
UK 28 55 10 4 4
DE 21 61 15 12
PT 23 57 12 1 8
PL 24 56 14 15
SE 26 53 11 1 8
Ccz 28 51 16 23
EU27 21 Y4 15 34
SK 14 63 18 23
NL B 71 18 15
RO 14 61 15 37
CY 17 57 19 24
EL 23 52 17 6 2
HU 22 51 18 3 6
FR 20 53 17 7 4
Sl 16 56 21 582
LU 21 il 21 4 4
IT 17 53 20 27
BE 16 54 20 3 7
BG 21 46 25 35
1S 24 66 615
NO 20 67 8 24
TR 7 72 17 13
CH 29 49 16 24
HR 19 41 25 8 7
us 56 37 421
CN 35 52 1 20
JP 17 58 16 2 6
KR 16 58 19 205

Q7. 1am going to read you another list of statements. Please tell me, do
you agree or disagree with them?
Base: all respondents by country
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In the EU the proportion of respondents whisagreedhatentrepreneurs only thought about their

wallet ranged from 21% in Greece to 72% in Denmark. Countries where a majority of respondents
disagreed with the statement were Denmark (see above), Finland (67%ettiexlands (61%),
Sweden (60%) and Ireland (58%). In Cyprus and Bulgaria, as in Greece, a quarter of respondents or
less disagreed (23% and 25%, respectively these three countries, at least 7 inafdeedthat
entrepreneurs focused on their own sof78% in Greece, 75% in Cyprus and 71% in Bulgaria

A large variation in the total level of disagreement was also seen across the other countries included in
this study. For example, while just over a quarter of respondents in Croatia disagreed that
entrepreneurs only thought about their wallet, this proportion increased to more thirdean the

US (67%), Norway (73%) and Iceland (76%). It is also worth noting that the US again stood out from
the pack with 35% of respondents wdtoongly disageedwith this statement.

Focusing on those choosing the more extreme (negative) respaesahose whastrongly agreed

that entrepreneurs focused on their own prdfiis was noted that the proportion of interviewees
selecting this response rangednirtess than 5% in Denmark, Finland, the Netherlands and Iceland to
3 in 10 or more respondents in Cyp(8%%), Croatia (32%)Bulgaria(35%)and Greec¢43%).
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